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Facebook Audience
Age and gender Location Towns/cities Countries
B iMen 33.30%

B Women 66.70% Swindon 732
Wroughton 10

30%
London 7

20%
Bangalore, Karnataka, India 6
10% Wootton Bassett 5
v —— 1 . -. - Calne 4
15-24 25-34 35-44 45-54 55-64 65+ Chippenham 4
Highworth 3
Lydiard Millicent 3

Purton 3
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Post reach

The number of people who saw any of
your posts at least once. Reach is
different from Impressions, which may
include multiple views of your post by
the same people

Page overview

Followers: 924
Last 28 days
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Post Engagement

The number of times that people
engaged with your post through
reactions, comments, shares, views and
clicks



Post Insight
Top Post

Post Impressions

The number of times
that your post was on
screen

Post Reach

The number of people
who saw any of your
posts at least once.
Reach is different from
Impressions, which may
include multiple views
of your post by the
same people

Post insights X

: This is the newest member of our fleet! The small tractor
ﬂ is able to access narrow paths and spaces where the big...
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Boost post

Post Engagement

The number of times
that people engaged
with your post through
reactions, comments,
shares, views and clicks



